
 

 

 

 

 

 

This project has received funding from the European Union’s Horizon 

2020 research and innovation programme under Grant Agreement No. 

869952 

 
 

 

 

 

D7.2 COMMUNICATION PLAN 
 

 

 

 

 

 

 

 

  

CRIT 
Version 1 

01 2020 



 

 

 

 

D7.2 Communication Plan | INTRODUCTION | 1 

 

 

 

 

 

 

 

 

 

 

 

 

Disclaimer 

This document is provided « as is » with no warranties whatsoever, including any warranty or merchantability, non-
infringement, fitness for any particular purpose, or any warranty otherwise arising out of any proposal, specification or 

sample.  No license, express or implied, by estoppels or otherwise, to any intellectual property rights are granted herein. 
The members of the project INEDIT do not accept any liability for actions or omissions of INEDIT members or third parties and 

disclaim any obligation to enforce the use of this document. 

This document reflects only the authors' view and the Commission is not responsible for any use that may be made of the 
information it contains.  This document is subject to change without notice. 
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0. INTRODUCTION 

The Communication Plan is prepared on the basis of the draft plan presented in the proposal of the Measures 

to maximise impact (Annex I of the Grant Agreement, Part B, chapter 2.3). 

The main objective is to ensure the project impact in the wider industrial and academic communities. This 

can be achieved by maximizing the project visibility with an effective communication and dissemination of 

project innovative ideas and tools.  

The main focuses are: 

 Worldwide communication activity to maximise the impact of the INEDIT project (especially focusing on 

Europe) 

 Organization of a series of workshops for exchange between ongoing projects  

 Raising interest among furniture and other process industry stakeholders 

 Fostering cooperation and exchange between European countries in order to demonstrate the potential 

innovation around social manufacturing within the circular economy in designing global while producing 

local. 

 Dissemination of the INEDIT results (brochures, project web site, publications, event participation) 

Resources from the European Commission concerning dissemination best practices have been considered. It 

is important that the Consortium agrees on the key messages and tools for dissemination and that all 

partners participate to the communication. 


